Retail Marketing
Course Syllabus




Textbook:  Marketing Essentials
Mrs. Misty Rather




E-mail: misty.rather@allen.kyschools.us 

Work Phone:  270-622-4711


Course Description:  This course is designed to provide an overview of the marketing responsibilities of individuals employed in the retail industry.  This course is based on the business and marketing core that includes communication skills, operations, distribution, marketing-information management, pricing, product/service management, promotion and selling.  The Kentucky Occupational Retail Services Skill Standards are integrated into this course giving students the opportunity to receive Retail Skill Standards Certification.  Leadership development will be provided through DECA activities and competitive events.
Student Expectations:  

1. Be in class on time.  

a. 1st 

b. Late to class 2 times = morning detention

c. Late to class 3 times = call home and morning detention

d. Late to class 4 times = afternoon detention for each tardy to class

2. ABSOLUTELY No Sleeping In Class.

a. Action will be taken

3. No Food or Drink in class except for bottled water.

4. All assignments must be completed accurately, correctly and on time.  

5. You are responsible for asking me about any missed work when you are absent from school.

6. Write your name and description of assignment on everything you turn in.  i.e. notes, definitions, chapter review, etc.

7. Use computers properly and ethically.  Refer to student handbook.

8. Do NOT print anything unrelated to this class.

9. Act maturely and responsibly.

10. Foul language will not be tolerated.

a. 1st offense:  verbal warning

b. 2nd offense:  office referral

Assignment of Grades:

Projects:  

25%


Class work:

25%


Tests:


25%


Other Assignments:
25%

Materials needed for this class:
3-subject notebook, pencil or pen
Course Goals and Expectations:
· Use computer/electronic equipment whenever possible, utilize business software, appropriate web software and other kinds of technology to collect, organize, and communicate information and ideas.
· Develop customer-service skills and practice in role play situations.
· Apply math and communication skills within the technical content.
· Identify types of retailers and investigate successful retailers of the past and present.
· Apply economic concepts like supply and demand, competition, scarcity and opportunity costs.
· Develop a research tool as a part of a marketing research project.
· Formulate awareness and understanding of emerging trends in retailing.
· Determine when and how to buy merchandise for a retail store.
· Conduct a physical inventory of a school based enterprise, marketing department, or local retail store.
· Identify aspects of product and service planning like packaging, warranties and selecting the right product mix.
· Explain the factors affecting pricing decisions including legal considerations and competition.
· Develop a promotion plan after examining each part of the promotional mix.
· Identify risk management techniques related to safety, security and loss prevention.
· Research career choices in retailing and match with personal goals.
· Create a career portfolio including a resume, letters of reference, certifications of training and samples of work.
· Identify individual work habits/ethics (individual/team skills, confidentiality, problem solving, punctuality) and explain their importance in the workplace.
· Identify and determine factors affecting a business risk.
· Compare products and services based on price, quality, features, and warranties, when helping to make consumer decisions.
· Demonstrate the selling process (open the sale, question, handle objections, present features and benefits, suggestive selling, close, and follow-up).
· Develop spreadsheets and utilize databases for the purpose of measuring sales, controlling and tracking inventory, and making decisions from information gathered.
· Utilize activities of DECA as an integral component of course content and leadership development.
· Demonstrate skills needed for effective personal financial planning (including budgeting, investing, consumerism and credit management).

Class Simulation:  Virtual Business, Retail Marketing 
